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Hennessy & Co. has been owned by the Hennessy family for eight generations.

(1941 to 1958), and Maurice Fillioux
(1958 to 1991).

Yann Fillioux joined Hennessy in
1966 and trained alongside his uncle,
Maurice, on a daily basis for 25 years
until the elder retired. Such long
apprenticeships are the norm at Hen-
nessy, which presumes that a blender
requires at least 10 years of tasting
practice to evaluate, select, age, and
blend the various eaux-de-vie that
compose the Hennessy Cognacs.

Yann has been responsible for the
releases of the prestigious Richard
Hennessy and the limited editions of
Hennessy Private Reserve 1873 and
1865. His
Ellipse, a blend of seven historic
eaux-de-vie, each selected by a dif-
ferent generation of the Fillioux fam-

most recent creation is

ily. Throughout the Filhoux tenure at
Hennessy, each master blender noted
the most exceptional vintage-dated

cau-de-vie of his tme: the 1830, 1848,
1875, 1932, 1947, 1972, and 1995.
Hennessy Ellipse comprises these
spirits in a masterful blend.

The elliptical shape of the Baccarat
decanter, designed by Thomas Bastde,
alludes to the rounded stones that one
finds throughout the Cognac region’s
vineyards. The decanter’s seven pontil
marks (indentations the glassworker
makes with his tool, called a punty

rod, which holds the bottle in place

while he is shaping it) represent the
seven component eaux-de-vie and
the seven generations of the Fillioux
family who crafted them.

At a shightly greater-than-usual 43.5
percent alcohol, Ellipse nevertheless is
disarmingly graceful and elegant in
body, but its flavor is intense, with
constantly shifting layers of vanilla,
spice, and dried fruit. The presence of
oak lends a subtle toasty taste without
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cloaking the spirit’s nearly eternal
freshness. —ANTHONY DIAS BLUE

Hennessy & Co., wunhennessy.com

($4,200)

WINNING NUMBER

San Francisco’s South Beach water-
front district has been a hotbed of
activity for the past few years: It is
home to the Giants’ AT&T Park, won-
derful restaurants, some of the city’s
most desirable Bay Bridge—view con-
dominiums, and, now, a gin distillery.
Housed in a warchouse on Pier 50,
Distillery 209 is owned by Leslie
Rudd, proprietor of Rudd Vineyards
& Winery in Napa Valley and of
Dean & Deluca. No. 209 Gin, which
Scotsman Colin MacPhail makes in a
classic swan-neck stll, has a nose redo-
lent of juniper, a velvety texture, and a
palate of spicy-peppery flavors, with
distinct notes of orris and angelica.

—A.D.B.

Distillery No. 209, unnw. 209in.com ($38)
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